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“Facebook ad is NOT for me!”

“I just wasted thousands of dollars and I’m getting ZERO leads”

I bet you’ve heard that f rom people who tried running Facebook ad

campaigns.

Or, maybe you’ve tried it on your own and ended up saying the same thing?

Don’t worry, it’s NOT your fault.

Running Facebook ad campaigns is no joke. You must have mad copywriting 

skills and insane persuasive knowledge to target your audience’s desire and 

make them take action.

Luckily, I will be teaching you how to do that in 6 easy and no-brainer steps.

Let’s get right into it!
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“Strong copy will not overcome a weak offer but…in many cases, a 

strong offer will succeed in spite of weak copy written by marketing 

morons” —Gary Halbert

What Gary Halbert, a direct-response marketing genius said is on-point. A 

great piece of copy can’t overpower a terrible offer. BUT, putting the right 

offer to a starving market will make a big difference.

In the world of online advertising, your offer’s job is to stand out. And how 

do you do that?

Look at what your competitors are doing and do it better. People HATE 

being sold to but LOVE to buy.

Make your audience feel like you’re selling their idea and not yours. Make 

them realise that you’ve just handed them a silver platter of opportunity 

and give them an ‘aha’ moment.

Winning Ad
Campaign Formula

#1
Create an Offer That Your

Audience Can’t Refuse
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Your only job in business, is to take your customer from their current state 

to their desired state.

One good example of a great offer is giving away something valuable for 

free. 

Here are some of the offers you can try that has and still work:

Guides / eBook Quizzes Surveys

White paper Opt-in coupon
codes
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Time is not on your side when it comes to advertising.

Especially when it comes to the digital space. That is why your value 

proposition should be visible within the first three seconds.  

Your goal? Make a Headline that explains your offer, grabs your customers 

attention and make your customer aware of the problem you can fix.

Quick Headline Template

How to [things audience want] without [objection]

How to [things audience want] in [measurable content]

Plus, data shows that aiming for a 5-word ad headline gets more 

engagement. This type of strategy is often catchy and definitely gets 

right to the point especially  since most viewers are on a mobile device.

Winning Ad
Campaign Formula

#2
It All Starts With A

Headline
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Your image or video should speak about the pain or aspiration and evoke 

the feeling as much as you can.

Instead of using stock photos which is readily available when you create 

ads through Facebook, try to use your own as much as you can. 

Why? Facebook is and always will be a social platform. People are more 

interested in memes and friends’ selfies than your ad. 

So, make them stop scrolling by putting something in front of them that 

they would stop scrolling for. And this strategy is called pattern interrupt.

The best images are the ones that look and feel natural.

Winning Ad
Campaign Formula

#3

Images or Videos



www.localwebsolut ions.com.au

When writing an ad copy, use a time-tested copywriter’s formula to catch 

your audience’s attention, target their pain and offer a solution.

Winning Ad
Campaign Formula

#4

Body Copy

PAS

  Problem

  Agitation

  Solution

AIDA

  Attention

  Interest

  Desire

  Action
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The last point is equally as important as the first. Creating a strong ad is 

only as good as your final call to action. People want to be told where to 

go, or what to do. 

Don’t make it hard for them to get your offer. The less they have to think 

about it the more likely they are going to actually WANT to buy from you.

Attention Interest Desire Action

grab attention 

with a succinct 

headline and a 

question or an 

interesting 

statement

create interest by 

painting a 

picture of what 

they’ll get when 

they buy your 

offer or show 

empathy

create a desire by 

describing the 

ideal 

outcome

spur them into 

action with a 

clear next step on 

what needs to be 

done

Let’s break AIDA into a much comprehensible approach on how to use it 

on your ad copy.

A I D A
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I bet you want to target as many people on a massive scale just so your 

brand can be the next household name of your market?

Because, after all, that’s the purpose of why you’re advertising, am I right?

I know, because that’s what I thought too.

You see, you don’t have to be a household name to everyone. You just 

need to be something to someone.

Not only will you be putting money down the drain when you target ev-

eryone in another city or state, you’ll end up giving up on advertising be-

cause of frustration.

Thinking that it’s “not working” for you. The secret here is to go small and 

target a 3 mile radius. Dominate locally and get desirable results. 

Winning Ad
Campaign Formula

#5
Dominate Locally Before

Scaling
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Once you’ve got the results you’ve been looking for, only then you can 

scale both the budget and location.

Got a product that’s digital or can be consumed by people across the 

world? Use the same concept as above but only target one laser defined 

group of people. For example:

Facebook has a plethora of interest targeting capabilities, scale it down, 

learn what works before you go all in!

30 - 35 year old men

who are interested in

outdoor activities.

21 - 26 year old

females who are

interested in fitness
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Here’s a fact that most marketers are not telling you.

People probably won’t buy your offer on the first try and that’s totally fine.

It could be due to the following reasons:

  They weren’t fully convinced that they actually need your service or

         product

  They still need more time to research

  They forgot to click “checkout” on your website’s shopping cart

  They don’t find your offer appealing or relevant at this time

And that’s just the beginning. 

No matter their reasons, fortunately, there is a way around it.

...and, that’s to retarget them. 

Winning Ad
Campaign Formula

#6

Retargeting
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What does retargeting mean?

Retargeting is a form of online advertising that can help you keep your 

brand in front of your potential customers eyes  long after they leave your 

website.

The reason why it’s so effective because:

  It creates more value to potential paying customers

  It increases brand awareness

  It gives you a second chance to impress your audience

  It’s cost-effective

  It shows your ads to the people who have already shown interest in 

         your offer

In short, retargeting is a “friendly”

nudge to let people know that YOU

have the solution to their problem.
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And there you have it. The 6-step high-converting Facebook ad formula 

that will get you winning ad campaigns!

Wondering how we came up with these steps?

Well, we’re using them on our own and our clients’ campaigns.

You see, we’re not just a full-service agency that brings undeniable results 

to businesses through digital marketing and direct response advertising…

We practice what we preach. Because, after all, we want to make sure the 

stuff we do works before we apply it to our clients.

If you’re looking for a new set of eyes and a fresh approach on how your 

Facebook ad campaigns can perform better…

Our no-cost Facebook ad audit is

EXACTLY what you need.

ADS



www.localwebsolut ions.com.au

“FREE? ARE YOU FOR REAL?”
Yes, you heard me, you don’t have to spend a dime!

All you need to do is to let us know if you need help with your campaigns 

and we’d be glad to lend you an extra pair of ‘professional’ eyes to take a 

look at why your campaigns aren’t working.

Now, you may be secretly asking questions about our free Facebook ad 

audit…

So, I’m going to address them as concise as I can.

Why should you claim your FREE Facebook ad audit?

  We’ll check your offer if it’s lucrative to your market

  We’ll help you determine what could be done better copy-wise

  We’ll go through your audience targeting and see if it can be

         improved

  We’ll take a look at your overall ad creatives

  And MORE!

Click the button below to get started.

Claim Your FREE Facebook Audit Here

https://localwebsolutions.com.au/facebook-advertising/

